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Executive Summary
A variety of technological, demographic and cultural forces
are converging at this unique moment in history and stand
poised to revolutionize the workplace of the future. Customers
are demanding the ability to access the marketplace from
anywhere, anytime and on any device; newer employees now
expect the flexibility to collaborate continuously with customers
and co-workers; and the future-oriented company is striving to
make customer interaction and employee communication as
invisible, seamless and intuitive as possible.
The use of video and video-conferencing tools are integral to
this transformation, and the CIO will be at the epicenter of this
transition. Those CIOs who can shift their thinking and look to
partner with established video conferencing companies such
Polycom will be able harness the tools and build the solutions
necessary to create the future workplace. In so doing, they
will not only position their company for success by enhancing
customer loyalty but by redefining the nature of the workplace
so that workers can unleash and accelerate radical innovation.

Introduction
Six years ago, it would have been difficult to imagine how
mobile phones—then primarily used for making calls and
sending the occasional text message—would today be used
by many people to listen to music, take photos, record videos,
play games, pay bills, navigate directions, manage schedules,
answer questions, even make face-to-face video calls. Yet, if
one were to have been familiar with the coming advances in
computer processing power, data storage, artificial intelligence,
satellite technology and the emerging API/App infrastructure,
the broad outlines of today’s world may have been visible.
In this same way, the world of 2020—or six years from now—
is similarly discernable and video will play an increasingly
important role. Consider the following:
• 1.12 billion hours of live online video content was consumed
in 2013 and this figure will double by 20161;
• Video is expected to be the most preferred business tool—
ahead of email and voice calls—by 20162; and
• Desktop videoconferencing was the fastest growing
business service in 2013 with 37.4 millions users and by 2018
this figure will grow to an estimated 238.3 million.3
• Many of the trends that facilitated the ubiquity and utility of
the smartphone are also fueling videos continued growth.
Fixed broadband speeds will increase from 16 Mbps to 42
Mbps by 2018 4 and make desktop videoconferencing even
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more convenient, while the explosion in the number of
smartphones (estimated to grow by 2.4 billion) in combination
with the doubling of mobile connection speeds to 2.5 Mbps5 ,
will also expand remote videoconferencing.
Ten additional trends will also intensify the growth of video:
1. Web Real-Time Communications protocols will make it easier
to make video calls through a web browser or smartphone. As
a result, video customer calls—such as Amazon’s “MayDay”
button, Citibank’s new video-chat function and Apple’s “Spin”
video chat app—will become more popular among businesses
seeking to improve customer service as well as workers
looking to collaborate with their colleagues.
2. Advances in data storage technology will spur the
continued growth of cloud computing and Video Conferencing
as a Service (VCaaS). The latter is expected to grow at a
compounded annual growth rate (CAGR) of 34% through 2020 6
in large part because cloud computing is lowering the financial
risk to users by eliminating the need for businesses to own data
storage hardware.
3. UltraHD (4K) and higher video resolution will continue
to improve in terms of price, quality and performance. As it
does, more users will migrate to video as a means of effective
collaboration. Continued software advances will also increase
the number and type of devices (e.g. PCs, tablet, smartphones,
wearables, virtual reality tools, etc.) that can accommodate
video.
4. Smartphone, tablets, and telepresence robots will become
more widespread. In 2013, the U.S. government agreed
to allow physicians to conduct remote video consultations
with patients, and in the summer of 2014, a major European
automobile manufacturer began allowing technicians at its
headquarters to video-chat with mechanics as a way to extend
top-quality service to its customers. Expect others in the
agriculture, banking, government, manufacturing and retail
sectors to follow suit.
5. Wearable technology. Currently best exemplified by Google
Glass, Oculus Rift and Samsung’s Project Morpheus—wearable
technology will grow from sales of 10 million units this year
to 100 million units by 2018.7 These devices will increasingly
integrate video. Google Glass, for example, has a new app
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that allows users to broadcast what they are seeing and it’s
being used by hospitals and energy companies to educate
students and engage workers in innovative ways; whereas
Oculus Rift is being employed by companies such as Tesla to
radically transform how industrial components are designed
and manufactured.
6. Multi-core chips. 48-core—and potentially even
1000-thousand core—chips will provide smartphones and other
electronic devices unparalleled video capabilities. In June of
2014, the first holographic smartphone was released, and by
late 2015 next-generation smartphones and holographic tables
are expected to possess the ability to show a range of motion
irrespective of the viewer’s location. The latter could allow
any room to become video-capable. Multi-core chips will also
provide smartphones and other electronic devices the ability to
perform multiple functions, including speech recognition, voice
translation and improved video search.
7. The Internet of Things. By 2020, the number of physical
objects connected to the Internet will grow to 50 billion and the
long-term economic opportunity of “The Internet of Things” is
estimated to be between $10-$15 trillion.8 While distinct from
the other trends facilitating the growth of video, the Internet of
Things—sometimes referred to as the “Industrial Internet” or
machine-to-machine communication—will facilitate video by
making it easier and more natural for people to interact with the
tools and objects of the physical world.
8. Broadband and mobile will get exponentially faster. The
government of South Korea, Google and a handful of other
municipalities around the world are already planning for fixed
Internet speeds of up to 1 gigabit, and Samsung has stated
its 5G network will boost mobile speeds 100-fold. In a world
where an hour of high-definition video can be downloaded in
6 seconds, new entertainment and workplace applications for
video will arise. Furthermore, more video applications are likely
to emerge because the flexibility of wireless networks will allow
video collaboration to be conducted anywhere, anytime via
mobile and wearable devices.

1. “The Evolving Role of Live Online Video in Corporate Marketing,” Wainhouse
Research, Steve Vonder Haar, June 2014

9. Global Internet Access. Within the next six years the
expectation is that 1000 nanosats and 30,000 drones are
expected to be launched. In combination with other ambitious
projects such as Project Loon—Google’s plan to deploy a
network of high-altitude balloons to help deliver high-speed
Internet access—it is not beyond the realm of possibility that
by 2020 all 7-plus billion inhabitants on the planet will have the
ability to send and receive video.
10. Massive Open Online Courses (MOOCs). Increasingly
popular online programs such as EdX, Udacity, Coursera
and Open Education Alliance will gain in popularity—
especially among younger generations—due to their growing
accessibility, popularity, low-cost and ease-of-use.

A Shift in Mindset:
The Periphery is the New Center
Over the past few years, a number of videos have gone viral
but two reflect the broad shift that is taking place in society.
The first shows a six month-old toddler rejecting a hardcover
magazine in favor of a tablet computer. The second shows an
elderly gentleman mistaking a tablet computer for a cutting
board and then placing the item in the dishwasher. Although
humorous in nature, the two videos capture how different
generations are responding to—and interacting with—
technological tools.
The deeper transformation taking place, however, is best
captured by the old Chinese adage: “The periphery is the
new center.” No longer is the physical workplace the center
or focus of work. The new center is wherever the worker is
located—be it in their home, local coffee shop or out in the
field on the “periphery” with a customer. To bridge the gap, it is
the CIO who must take the lead in steering their organizations
away from yesterday’s old mindsets and toward tomorrow’s
emerging realities. Below are three ways the world is shifting.
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Shift #1: Video’s New Value is Everywhere
The old view of video and videoconferencing was that it
replaced the business meeting, and the benefit was reduced
travel expenses. This benefit certainly still exists (Rio Tinto
and Starwood Hotels continue to use video to interview job
candidates from entry-level positions to C-suite positions) but
the new perspective is that video can transform the entire
way an organization does business by reducing or eliminating
the barriers to distance, cost, time and culture. In the process,
video will enhance how organizations communicate with their
customers as well as how employees collaborate among
their peers.
An example of the former can be found in a Commonwealth
Bank of Australia video demonstrating how prospective
homeowners can not only use their smartphones to search
for new homes but now also have a wealth of augmented
information—such as purchase price and loan eligibility—
viewable directly on their mobile devices. In the near future,
the app will allow prospective buyers to speak with a mortgage
loan officer and conduct the entire application process via
video—no travel, no paperwork and no hassle. To this end,
CIO’s must be prepared to accept that for some customers and
employees, smartphones, augmented reality and video may
actually be preferred over conventional business meetings and
traditional practices.

Shift #2: The Future is Not Just a Place
The Commonwealth bank example speaks to a second
shift CIO’s must embrace—the future does not belong to “a
place.” In the past, banking, retail, healthcare and education
were thought of as physical locations customers, patients
and students had to travel to in order receive the product
or service. This is no longer true. In Seoul, South Korea
customers can now shop at virtual grocery stores through their
smartphone and have the goods delivered to their homes or
apartments by the end of the day. Similarly, a growing number
of healthcare professionals and hospitals are now using mobile
applications and video to reduce the need for patients to
physically visit healthcare clinics and hospitals. And universities
around the world are using online courses and video to bring
the classroom to the student instead of requiring the student to
travel to the classroom.
As a result of these transitions, business models are changing.
Retailers are discerning innovative new ways to service
existing customers and reaching out to new ones; healthcare
professionals are implementing new mechanisms to keep
people healthy; and schools and universities are scaling their
courses to reach thousands of students on schedules that fit
into the students’ lives.
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Future Scenario: Instant Expertise
In mid-January of 2018, a gas leak was detected inside the
utility leg of an aging oil platform in the North Sea. Unable
to fly in an expert mechanic to repair the problem, due to
stormy weather, another worker on the platform donned
a pair of goggles with a camera to live-stream video of
the leak in order to collaborate with an experienced well
intervention specialist stationed on the mainland. Using
the latest augmented reality technology, the specialist
overlaid a blueprint of the pipe directly onto the field of
vision of the repairman’s goggles and guided him through
the repair. To insure the task was done correctly, the pair
consulted the company’s cloud-based video library and
found an archived clip of the world’s most experienced
well interventionist describing his solution to a similar
problem shortly before he retired in 2015.

In the workplace, video is also shifting the meaning of the
business meeting room. The meeting room of the future will
also no longer necessarily be a physical location. New and
improved video collaboration tools are making it possible
to conduct ad-hoc meetings anywhere, anytime. Audi, the
German automobile manufacturer, for example, has opened
a new showroom in the heart of New York City. What makes
the new structure unique is that it is a fraction of the size
of a conventional dealer showroom and displays only four
automobiles. The absence of automobiles is overcome by using
sophisticated digital tools to display virtual automobiles of any
model, color or style. In addition to lowering the company’s real
estate costs, the company’s inventory has been reduced by
better matching supply with demand. More importantly, instead
of forcing customers to travel out to dealerships, the company
is using technology to bring its product closer to where the
customer works and lives.

Shift #3: Connected Intelligence
As smartphones, tablets and wearable devices proliferate,
and as ever more sensors and location devices are installed
in—and on—physical objects, CIOs must embrace a series
of related paradigm shifts. The first is the adoption of a
“Connected Intelligence” mindset. In a world of 50 billion
connected devices and objects the world is going to become
hyper-connected and very intelligent, and how workers interact
with customers, colleagues, products, machines and their
physical environment will be transformed.
In addition to sensors, a combination of other technologies
including cameras, robots, microprocessors and wireless
communication devices will stream massive amounts of data to
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the cloud where it will be converted into useful knowledge by
sophisticated algorithms and redistributed back to users and
objects alike in an increasingly seamless and invisible manner.
The second shift is that in this new era of “Connected
Intelligence” people will come to expect that information will
find them without even looking for it. To achieve this goal,
companies must strive to know their customers, employees,
machines and markets so well that they know what these
segments want—and then deliver on these desires--before
they can even articulate their own needs.

Future Scenario:
A Real Doctor Will See You Now, Virtually.
At 2 a.m., a tiny medical device no larger than a grain of
sand was floating through Michael’s bloodstream when
it detected a protein suggestive of an impending heart
attack. This information was wirelessly transmitted to his
cardiologist’s office where it was instantly analyzed by
cloud-based processors. By 3 a.m. a team of specialists
including his cardiologist, a heart surgeon and a licensed
nurse, consulted via video and, after a brief consultation,
came to an agreement on the next steps. At 5 a.m., the
team streamed a holographic image of Michael’s heart
directly to his new video-capable glasses and explained
to him why emergency surgery was necessary. At 6 a.m.
an ambulance arrived at his apartment and by 8 a.m. the
operation—which was viewed in real-time by Michael’s
personal physician who was on holiday in Australia—had
been successfully completed.

Key Take-A-Ways
• The CIO is at the center of significant technological and
marketplace shifts and must take the lead in ensuring senior
leaders understand how the world is changing and the role
video will play in strengthening customer loyalty, optimizing
resources and driving innovation.
• Soon, distance, time, cost and culture will no longer be
barriers to how business is conducted, and it is imperative
that organizations begin planning for this future today.
• The continued technological development of computer
processing power, data storage and fixed and mobile
bandwidth speeds will fuel video and videoconferencing
usage. These new tools can be harnessed to connect
the brainpower of an entire organization to rapidly
solve problems.

• New, emerging advances in wearable technologies, multicore chips, UltraHD video resolution and Web Real-Time
Communication will generate new and innovative uses
for video. The physical boundaries of the workplace are
evaporating and employees will expect to work anywhere,
anytime and on any device, as well as collaborate with their
colleagues in a seamless manner. It is the CIO’s job to make
sure this technology is as invisible as possible and enhances
rather than distracts from work.
• The Internet of Things and improved global Internet access
technologies (e.g. satellites, drones, and balloons), in
combination with improved voice translation technology,
will make high quality video available to a growing global
audience. The CIO will be at the center of facilitating his or
her organization’s introduction to these new markets.

Conclusion
Thousands of years ago Heraclitus, the ancient Greek
philosopher, noted that the “the only constant is change.”
Nowhere is this more true than in today’s world of technology.
High-speed Internet access, cloud computing and an explosion
of smartphones, tablets and wearable devices is shortening
distance and space and making the world more connected.
Video and video-conferencing is at the confluence of these
revolutionary changes, and the innovative CIO must help
their companies, corporations and organizations share
knowledge, retain talent, build trust, enhance collaboration
and fuel innovation by exploiting existing and emerging
videoconferencing tools to create new products and services.

About the Author
Jack Uldrich is a renowned global futurist and the best-selling
author of eleven books. He is a frequent guest on national
media and regularly appears on the Science Channel’s
television program, “FutureScape” and the Discovery Channel
show “Inside Out.” He is a prolific speaker on technology,
change management and leadership and has addressed
Fortune 100 corporations, venture capital firms, associations,
not-for-profit organizations and state and regional governments
on five continents. He can be reached at jack@jackuldrich.com
or 011.612.267.1212.

5

WHITE PAPER Revolutionizing the Future Workplace

Resources
Books
1. “Age of Context: Mobile, Sensors, Data and the Future of Privacy” by Robert Scoble and Shel Israel. (2014, Patrick Brewster Press)
2. “Big Data: A Revolution That Will Transform How We Live, Work, and Think” by Viktor Mayer-Schonberger and Kenneth Cukier (2013, Houghton
Mifflin Harcourt)
3. “The New Digital Age: Reshaping the Future of People, Nations and Business” by Eric Schmidt and Jared Cohen (2013, Alfred A. Knopf)
4. “Trillions: Thriving in the Emerging Information Ecology” by Peter Lucas, Joe Ballay and Mickey McManus (2012, Wiley Press)

White Papers
5. “The New Business Case for Video Conferencing,” Wainhouse Research, Ira M. Weinstein, October 2013
6. “Executive Visions on Video in the Workplace,” Wainhouse Research, Steve Vonder Haar, December 2013
7. “Beyond Enterprise Boundaries: Extending Secure, High Performance Video Collaboration to Any User, Anywhere.” OneStopClick Research,
August 2013
8. “Understanding the Spectrum: Videoconferencing to Telepresence Solutions,” IDC, May 2010
9. “The Evolving Role of Live Online Video in Corporate Marketing,” Wainhouse Research, Steve Vonder Haar, June 2014
10. “Everything You Wanted To Know About Videoconferencing But Were Afraid to Ask,” Wainhouse Research, June 2014
11. “Video Collaboration When You Need It, Where You Need It, and How You Like It,” Wainhouse Research, April 2014
12. “Video Goes Mobile: Tablets, Smartphones and Emerging Trends in Business Webcasting, Wainhouse Research, February 2014
13. “Network 2020: Connecting Everyone to Everything.” CISCO Whitepaper
14. “The Industrial Internet@Work,” Marco Annuniziata and Peter Evans
15. “Cloud Computing Market: $241 Billion in 2020”
16. “Cisco VNI Service Adoption Forecast, 2013-2018”
17. “MarketScope for Group Video Systems,” Gartner, Robert F. Mason, Tom Eagle, June 24, 2014
18. “The Total Economic Impact Of Polycom Voice Solutions For Microsoft Lync,” Bob Cormier, Forrester, January 2014

Articles
19. “Speedy Web Access to Get New Push” WSJ June 20, 2014: http://online.wsj.com/news/articles/SB200014240527023040687045796261705
67758980
20. “Starbucks to Subsidize Online Degrees.” WSJ June 2014; http://online.wsj.com/articles/starbucks-to-subsidize-workers-onlinedegrees-1402876800
21. “Business Set to Prefer Video Conferencing by 2016,” Digital Journal, June 17, 2014: http://www.digitaljournal.com/business/business/
business-set-to-prefer-video-conferencing-by-2016/article/386900
22. “Augmenting Social Reality in the Workforce”: http://www.technologyreview.com/news/514371/augmenting-social-reality-in-the-workplace/
23. “Smartphone Tracker Gives Doctors Remote Viewing Powers.” http://www.technologyreview.com/news/514756/smartphone-tracker-givesdoctors-remote-viewing-powers
24. “Nanosats Are a Go.” The Economist June 7, 2014: http://www.economist.com/news/technology-quarterly/21603240-small-satellites-takingadvantage-smartphones-and-other-consumer-technologies
25. “You’re in My Browser” The Economist, June 7, 2014: http://www.economist.com/news/technology-quarterly/21603235-new-piecetechnology-makes-it-possible-use-browser-video-calls-youre
26. “Taking the Learning Tablets.” The Economist, June 7, 2014: http://www.economist.com/news/international/21603471-latest-innovationspromise-big-improvements-teaching-taking-learning-tablets
27. “FDA approves iRobot RP-VITA telepresence robot for use in hospitals”: http://singularityhub.com/2013/05/18/irobots-rp-vita-telepresencerobots-start-work-at-seven-hospitals/
28. “How Real Estate Companies Use Drones,” Des Moines Register, July 5, 2014: http://www.desmoinesregister.com/story/news/2014/07/06/
drones-real-estate-agents-commercial-residential-land-agriculture/12262563/
29. “Deception is Futile When Big Brother’s Lie Detector Turns It’s Eyes on You,” Wired, Jan. 17, 2013
30. “First Surgery Transmitted Live Via Google Glass”, KurzweilAI.Net: http://www.kurzweilai.net/first-us-surgery-transmitted-live-via-googleglass
31. “Now Google Glass Can Turn You into a Live Broadcast.” Wall Street Journal, July 1, 2014: http://online.wsj.com/articles/now-google-glass-canturn-you-into-a-live-broadcast-1403653079
32. “The Cheap Smartphone Revolution.” Wall Street Journal, May 12, 2014: http://online.wsj.com/news/articles/SB1000142405270230410150457
9546393363686978
33. “Google Eyes Web-Access Satellites.” http://online.wsj.com/news/articles/SB20001424052702303789904579598650762058642

6

WHITE PAPER Revolutionizing the Future Workplace

34. Intel Working on 48-Core Chips for Smartphones, Tablets: http://www.computerworld.com/s/article/9233039/Intel_working_on_48_core_
chip_for_smartphones_tablets
35. Video Content Search Gets a Boost: http://www.technologyreview.com/news/423863/video-content-search-gets-a-boost/
36. Smartphone Help Capture Terror Suspects: http://www.cnn.com/2013/04/24/opinion/kessler-digital-forensics/
37. “How Will the Workplace Look in 2020” Kerry Butters, August 23, 2013: http://www.onestopclick.com/blog/how-will-the-workplace-lookin-2020/
38. “A Price War Erupts in Cloud Computing Services”: http://online.wsj.com/news/articles/SB10001424052702303887804579503713914245756
39. “Some Predictions About the Internet of Things and Wearable Technology from Pew Research”: http://www.pewinternet.org/2014/05/14/
internet-of-things/
40. “The Internet of Things: How the Next Evolution of the Internet is Changing Everything,” Dave Evans, Cisco. http://www.cisco.com/web/about/
ac79/docs/innov/IoT_IBSG_0411FINAL.pdf
41. “Huawei Sees 5G Wireless Boosting Speeds 100 Times By 2020”: http://www.bloomberg.com/news/2013-08-28/huawei-sees-5g-wirelessboosting-mobile-speeds-100-times-by-2020.html
42. “Smartphone to Drive Double-Digit Growth of Smart Connected Devices in 2014”: http://www.idc.com/getdoc.jsp?containerId=prUS24935114
43. “Wearable Technology Market Will Ship at Least 10 Million Units in 2014, 100 Million+ By 2020”: http://www.wearabletechworld.com/topics/
from-the-experts/articles/366740-wearable-technology-market-will-ship-least-10-million.htm
44. “30,000 Drones by 2020”: http://www.businessinsider.com/robert-johnson-bi-30000-drones-by-2020-2012-2
45. “A New wave of Wealth Apps”, Wall Street Journal, July 12, 2014: http://online.wsj.com/articles/a-new-wave-of-apps-for-wealthyinvestors-1405110956
46. “Audi’s New Fleet of Robots Will Supervise Its Local Mechanics,” Wired, June 18, 2014: http://www.wired.com/2014/06/audi-robotstelepresence-dealerships/
47. “These VR Gloves Will Let You Control Oculus and More for $350”: http://www.engadget.com/2014/06/05/control-vr-motion-tracking-gloves/
48. “New Smartphone Chip Will Beam High-Definition Holograms as Early as 2015.” http://www.engadget.com/2014/06/03/smartphone-3dholograms-2015/
49. “LCD Hacking Trick Could Make Virtual Reality More Real.” Technology Review, July 28, 2014: http://www.technologyreview.com/
news/529201/lcd-hacking-trick-could-make-virtual-reality-more-real/
50. “Startup Wants You to Capture the World in 3-D.” Technology Review, July 29, 2014: http://www.technologyreview.com/news/529116/startupwants-you-to-capture-the-world-in-3-d/
51. “Super-Dense Computer Memory.” Technology Review, July 23, 2014: http://www.technologyreview.com/news/529386/super-densecomputer-memory/
52. “A Room Where Executives o to Get Help from IBM’s Watson.” Technology Review, August 4, 2014: http://www.technologyreview.com/
news/529606/a-room-where-executives-go-to-get-help-from-ibms-watson/
53. “How Virtual Reality Will Change Life In the Workplace.” Forbes, June 12, 2014: http://www.forbes.com/sites/centurylink/2014/06/12/howvirtual-reality-will-change-life-in-the-workplace/
54. “Vidyo Brings UltraHD Capabilities to Video Solutions.” eWeek, August 12, 2014: http://www.eweek.com/networking/vidyo-brings-ultrahdcapabilities-to-video-solutions.html
55. “3D Sketching System ‘Revolutionizes’ Design Interaction and Collaboration.” http://www.kurzweilai.net/3d-sketching-system-revolutionizesdesign-interaction-and-collaboration
56. “Seeking Work? Ready your Webcam,” The Wall Street Journal, September 26, 2014: http://online.wsj.com/news/articles/SB100014240531119
04537404576554943587087926

Videos
57. A Magazine is an iPad That Doesn’t Work: https://www.youtube.com/watch?v=aXV-yaFmQNk
58. iPad chopping board: https://www.youtube.com/watch?v=R6WuHzE-1fk
59. Commonwealth Bank of Australia Augmented Reality Home Loan Application: https://www.youtube.com/watch?v=o9T9crNMB_w
60. A Virtual Choir 2,000 Voices Strong: http://www.ted.com/talks/eric_whitacre_a_virtual_choir_2_000_voices_strong
61. Google Glass Delivers New Insight During Surgery: https://www.youtube.com/watch?v=4HhmUaFj5-E
62. Build a School in the Cloud: https://www.ted.com/talks/sugata_mitra_build_a_school_in_the_cloud
63. Gangham Style YouTube video: https://www.youtube.com/watch?v=9bZkp7q19f0
64. 15 Aspiring Musicians Who Found Fame Through YouTube Videos: http://mashable.com/2011/01/23/found-fame-youtube/

Presentations
65. “The Future of Video Collaboration,” Jim Kruger, Chief Marketing Officer, Polycom
66. Enabling the Workplace of the Future,” Jim Kruger, EVP and CMO, Polycom

7

WHITE PAPER Revolutionizing the Future Workplace

About Polycom
Polycom helps organizations unleash the power of human collaboration. More than 400,000 companies and institutions
worldwide defy distance with video, voice and content solutions from Polycom. Polycom and its global partner ecosystem provide
flexible collaboration solutions for any environment that deliver the best user experience and unmatched investment protection.
Polycom, Inc.
1.800.POLYCOM
www.polycom.com

Polycom Asia Pacific Pte Ltd
+65 6389 9200
www.polycom.asia

Polycom EMEA
+44 (0)1753 723282
www.polycom.co.uk

© 2014 Polycom, Inc. All rights reserved. All Polycom® names and marks associated with Polycom products are trademarks or service marks of Polycom, Inc. and are registered or common law
marks in the United States and other countries. All other trademarks are property of their respective owners. No portion hereof may be reproduced or transmitted in any form or by any means, for
any purpose other than the recipient’s personal use, without the express written permission of Polycom.
14755_1014

